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Helvetia and Sanitas renew existing partnership 

Helvetia Insurance and Sanitas Health Insurance are renewing their existing 

partnership, as part of which Helvetia field staff will sell Sanitas insurance 

solutions. Further options for collaboration are being reviewed. 

 

Helvetia Insurance and Sanitas Health Insurance are renewing their partnership. 

Originally concluded between Sanitas and Nationale Suisse, the partnership will 

now be continued by Helvetia following its merger with Nationale Suisse. The 

new agreement, which will come into force in early 2016, will initially involve He l-

vetia field staff selling Sanitas’ basic and supplementary insurance solutions to 

private customers. Helvetia and Sanitas will also assess the suitability of other 

areas for inclusion in the partnership agreement. The agreement with Sanitas will 

not affect Helvetia’s existing partnership with innova Insurance. 

 

Customers want thorough consultation 

For Philipp Gmür, CEO of Helvetia Switzerland, the partnership is in line with 

customer needs: “People thinking about their insurance and pension situation are 

often also interested in ensuring they are protected should they fall ill, and San i-

tas is an ideal partner for that.” As Sanitas CEO Otto Bitterli adds: “We are proud 

to work together with an established Swiss insurer like Helvetia, and are looking 

forward to the enhanced sales power the partnership will bring.” Sanitas is con-

tributing its extensive health insurance expertise and cutting-edge insurance so-

lutions to the partnership and, in turn, will benefit from Helvetia’s well -established 

network of 81 general and main agencies across the whole of Switzerland.  

 

 

Picture caption: 

Otto Bitterli, CEO of Sanitas Health Insurance, and Philipp Gmür, CEO of Helve-

tia Switzerland, signing the partnership agreement between the companies.  

 
  



 

 

This media release is also available on our website  

www.helvetia.com/media 

www.sanitas.com 
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Helvetia Schweiz  
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 Sanitas Health Insurance  

Isabelle Vautravers  

Head of Communications & Health Policy 

Jägergasse 3 

8021 Zurich 

Switzerland 

 

Phone: +41 (0)44 298 62 96  
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About Sanitas Group 
Comprising five operating companies, Sanitas Group (www.sanitas.com) writes both basic 
insurance business (Sanitas, Wincare and Compact) and supplementary insurance business 
(Sanitas and Wincare). With around 825,000 customers and a premium volume of CHF 2.5 
billion, Sanitas Group is one of the largest health insurers in Switzerland.  
 
 

About the Helvetia Group  
Over the past 150 years, the Helvetia Group has developed out of various Swiss and foreign 
insurance companies into a successful insurance group with a presence throughout Europe.  
Helvetia now has operations in Switzerland, Germany, Austria, Spain, Italy, France and Liech-
tenstein. It also conducts some of its investment and financing operations via subsidiary and 
fund companies in Luxembourg and Jersey. The former Nationale Suisse became part of Hel-
vetia Group in October 2014, and its business activities are being continued by Helvetia Group 
as of 1 May 2015. The Group’s head office is located in the Swiss town of St.  Gallen. Helvetia 
offers life policies, insurance against loss and reinsurance. With around 7,000 employees, it 
provides services for more than 4.7 million customers. In the 2014 financial year, Helvetia 
generated underlying earnings of CHF 421.7 million on a business volume of CHF 7.76 billion. 
The registered shares of Helvetia Holding are traded on the SIX Swiss Exchange under the 
code HELN. 
  

Cautionary note  
This document was prepared by Helvetia Group and may not be copied, altered, offered, sold 
or otherwise distributed to any other person by any recipient without the consent of Helvetia 
Group. Although all reasonable effort has been made to ensure that the facts stated herein are 
correct and the opinions contained herein are fair and reasonable, where any information and 
statistics are quoted from any external source such information or statistics should not be i n-
terpreted as having been adopted or endorsed as accurate by Helvetia Group. Neither Helvetia 
Group nor any of its directors, officers, employees and advisors nor any other person shall 
have any liability whatsoever for loss howsoever arising, directly or indirectly, from any use of  
this information. The facts and information contained in this document are as up to date as is 
reasonably possible but may be subject to revision in the future. Neither Helvetia Group nor 
any of its directors, officers, employees or advisors nor any other person makes any represen-
tation or warranty, express or implied, as to the accuracy or completeness of the information 
contained in this document. 
This document may contain projections or other forward-looking statements related to Helvetia 
Group which by their very nature involve inherent risks and uncertainties, both general and 
specific, and there is a risk that predictions, forecasts, projections and other outcomes de-
scribed or implied in forward-looking statements will not be achieved. We caution you that a 
number of important factors could cause results to differ materially from the plans, objectives, 
expectations, estimates and intentions expressed in such forward-looking statements. These 
factors include: (1) changes in general economic conditions, in particular in the markets in 
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which we operate; (2) the performance of financial markets; (3) changes in interest rates; (4) 
changes in currency exchange rates; (5) changes in laws and regulations, including accounting 
policies or practices; (6) risks associated with implementing our business strategies; (7) the 
frequency, magnitude and general development of insured events; (8) mortality and morbid ity 
rates; (9) policy renewal and lapse rates as well as (10), the realisation of economies of scale 
as well as synergies. We caution you that the foregoing list of important factors is not exhaus-
tive; when evaluating forward-looking statements, you should carefully consider the foregoing 
factors and other uncertainties. All forward-looking statements are based on information avail-
able to Helvetia Group on the date of its publication and Helvetia Group assumes no obligation 
to update such statements unless otherwise required by applicable law. 


